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An independent, integrated global entertainment company, Boat Rocker
Studios’ mission is to tell stories and build iconic brands across all genres
and media. With offices around the world, Boat Rocker brings end-to-
end creative expertise, robust business operations, and global franchise
capabilities across Scripted, Unscripted, Documentary, and Kids & Family
content. Its services span production, distribution, and brand & franchise
management. In partnership with Industrial Brothers, Boat Rocker
develops, produces, and exploits Industrial Brothers’ innovative and
original animated series for preschool and family audiences. A selection
of Boat Rocker's projects includes Invasion (Apple TV+), Palm Royale
(Apple TV+), Mix Tape (BBC, Binge, RTE), Video Nasty (BBC Northern
Ireland, BBC Three, Virgin Media One, WDR), This Is the Tom Green
Documentary (Prime Video), Orphan Black: Echoes (AMC), American
Rust: Broken Justice (Prime Video), Beacon 23 (MGM+), Pretty Baby:
Brooke Shields (Hulu), Downey’s Dream Cars (Max), BS High (HBO),
Orphan Black (BBC AMERICA, CTV Sci-Fi Channel), Billie Eilish: The
World's a Little Blurry (Apple TV+), The Next Step (BBC, Corus, CBC),
Daniel Spellbound (Netflix), Dino Ranch (Disney+, Disney Junior, CBC),
and Dino Ranch: Island Explorers (Amazon Kids+, CBC, Warner Bros.
Discovery EMEA).

For more information, please visit

3 Scientists Walk Into a Bar

Claw Hunters

Dead of Winter: The Donner Party
Deadline to Disaster

Deep Water Salvage

Fast Home Rescue

Fat Guys in the Woods

Frozen Gold

Heroes & Survivors

Prime Suspect: Earth

SOS: How to Survive

Search Party With Brandon Jordan
Storm of Suspicion

That's Amazing

The Earth Unlocked

Uncharted Adventure

Weather Gone Viral

Weather Top Ten

23
08

o7
16

22
12

11
20

15
24

19
04
06



WEATHER GONE VIRAL;

From whirling tornadoes, to torrential rains,
hurricanes, Weather Gone Viral gives- viewers
dented access to insane meteorological. moments
around the world.

Viewers experience the fury of Mother Nature through

firsthand accounts, expertise from professional meteorol-
ogists, and stunning videos of extreme and destructive™
events. i

Duration
S1:8 x 60’
S2: 8 x 60’
S3: 7 x 60
S4: 8 x 60’
Sh: 8 x 60’
S6: 10 x 60’
S7:8 x 60’
S8: 10 x 60’
S9: 22 x 60’

Produced & Commissioned by
The Weather Channel
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and the l]gl;/ of whether phenon

Durati

S1: 10 x 60’
S2: 7 x 60
S3: 6 x 60’

Produced & Commissioned by
The Weather Channel
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From violent tornadoes to brutal hurricanes and fearsome
flash floods, you'll experience these extreme weather events
as they happened in electrifying detail. Featuring incredible
CGI and exclusive, never-before-seen footage captured by
ordinary people on the ground, as well as interviews with
eyewitnesses, experts and first responders, we experience
the build-up, catastrophic impact and dizzying aftermath
of these events in this high adrenaline, fascinating look at
today’s most dramatic weather phenomena.

Duration
S2: 8 x 60’
S3: 6 x 60

Produced & Commissioned by
The Weather Channel



CLAW HUNTERS

Claw Hunters follows five bold lobster harvesters as the:
navigate the extreme weather of the North Atlantic in searck
red gold. Steeped in tradition and generations of experience
these five Captains face perilous challenges and treacherous:
waters fishing during the most difficult time of the year. Ris| n{

their lives for their livelihood. \

With unparalleled access, every episode reveals new battl
fought to get live-catch to its final destination. In Nova Scotia,
seasonal regulations force Lobster harvesters to race agains
the clock, only to be blocked at every turn by wild weathe
migrating crustaceans, and battered, bruised and often brok
equipment. In Maine, the year-round lobster fisheries stru
as winds, rain, and winter storms ravage whole wharves ai
their trap lines. As these Skippers steam on, audiences get a
first-hand account of the highs and lows of Lobster h?g.ersg
and why this red gold means so much to the market a

men and women who fish it.

Duration
8 x 60’

Produced by
Attraction

Commissioned by
The Weather Channel



THE EARTH UNLOCKED

The Earth Unlocked is a visually stunning, premium factual
series that reveals the powerful forces shaping our planet—
where cosmic storms dwarf anything on Earth, pressure
triggers monster hurricanes and tornadoes, canyons
and mountains are carved by violent geological change,
predators evolve into nature’s elite hunters, heat and
water drive extreme events, and even “solid ground” is in
constant motion. Through cinematic landscapes, cutting-
edge science, and gripping real-world stories, the series
uncovers the extraordinary beauty, danger, and mystery
of the only world we call home—inviting audiences to see
Earth as they've never seen it before.

Duration
S1: 8 x 60’
S2: 15 x 60’

Produced by
The Weather Channel Originals

Commissioned by
The Weather Channel




“PRIMEEUSPECT: ‘EARTH

uspect: Earth is a high-stakes investigation series that
he planet itself as a prime suspect in some of history’s
affling mysteries. From vanishing crews and disappearing

abandoned civilizations, the series
and speculation to uncover whether
an actions—are responsible for these
. Using cutting-edge science, state-of-the-
on-location exploration, and forensic-style
reconstructions, each case is rebuilt as a virtual
Investigators step inside these simulations to
theories, examine evidence, and determine

10x 6
© S27BXx60

8 NAZI SABOTEURS
LANDED BY U-BOAT

W Commissioned by
1 The Weather Channel




FROZEN GOLD

Six intrepid gold hunters drop everythingin'the =
quest for a fortune in Greenland. Leaving their
jobs, families, and lives behind, they set out to

see if this uncharted land really does hold thew o
keys to a new gold frontier. '

Frozen Gold highlights one of the many mp&ts .
of global warming, as the resulting melting”™ <
ice sheets have exposed land in Greenland ‘Wﬁ_i-
believed to be filled with large pockets of - .
untouched gold. - B

Duration
12 x 60’

Produced by
Renowned Films

Commissioned by
The Weather Channel
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P :-j L _ Each adrenaline-pumping, awe-inspiring, heart-
== | E ] warming episode of “Fast Home Rescue” follows
f E — Tre and Cierra Boston as they rescue homes
L - - | that were devastated by natural disasters. The
husband-and-wife duo help families get back
e their storm damaged houses.
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STORM OF SUSPICION

When the high stakes of extreme weather meet
the thrilling mystery of murder, you get Storm of
Suspicion. This gripping true crime series examines
spellbinding events where weather played a central
role in solving or covering up the crimes.

Duration

S2: 14 x 60
S3:22 x 60’
S4: 22 x 60’
Sh: 22 x 60

Produced by
Jupiter Entertainment

Commissioned by
The Weather Channel




DEEP WATER SALVAGE

The series takes viewers inside one of the
world's most dangerous fields—marine
salvage—where crews race against storms,
sinking ships, and environmental disaster.
Each mission tests engineering skill and
human grit as salvors battle extreme weather,
hazardous wreckage, and high-pressure
deadlines to save vessels, reopen shipping
lanes, and protect fragile coastlines.
Filmed on the front lines of global maritime
emergencies, the series delivers high-stakes,
visually dramatic operations where a single
mistake can cost millions—or lives.

Duration
S3: 10 x 60
S4: 4 x 60’

Produced by
Renowned Films

Commissioned by
The Weather Channel




Brandon Jordan, internet sensation and urban treasure
hunter, searches for people’s lost treasures underwater in
hopes of reuniting them with their owners. He travels to
oceans, lakes, rivers, and canals where he is challenged by
weather, wildlife, and water conditions to find the treasures.

12 x 60’

Dorsey Pictures

The Weather Channel




N 1arted Adventure takes yo
urney through the eyes of adven
marine biologist Mike Corey. He explol
- destinations and shows viewers how

them in an off-the-beaten-path style.

Each episode features Mike as he ventures into
diverse environments—ranging from vast oceans
to treacherous swamps, towering mountains, a
expansive deserts. With an eye for adventure an
a respect for local traditions, Mike reveals how
weather and environmental conditions shape. the
unique lifestyles of the inhabitants in these regions.
By going beyond the usual tourist trails, he offers
an insider’s guide to experiencing these incredible
destinations.

Duration
S1:8 x 60’
S2: 14 x 60’

Produced by
CIC Media

Commissioned by
The Weather Channel



SOS: HOW TO SURVIVE

SOS: How to Survive presents gripping
true stories of people who suddenly found
themselves in a life-and-death battle with
the elements. Survival expert Creek Stewart
and his team will show us innovative skills
that teach us how to make it out alive.

Duration

S1:6 x 60
S2:8 x 60
S3: 8 x 60’

Produced by
Eclipse Creative

Commissioned by
The Weather Channel




HEROES & SURVIVORS

When nature unleashes its fury—fires, floods,
hurricanes, mudslides, and more—ordinary people
are often called upon to do the extraordinary. =
Heroes & Survivors delivers gripping true stories
where communities band together in desperate
times and the strength, courage, and compassion
of individuals are the difference between life and
death. With immersive storytelling and ‘intense, »,
real-world moments, this series celebrates the
human spirit when the stakes are highest.

Duration
S1: 8 x 60’
S2: 8 x 60’

Produced & Commissioned by
The Weather Channel



Fat Guys in the Woods follows everyday men who
leave behind their couches and daily comforts to
face the ultimate outdoor challenge: surviving a
week in the wild. Guided by survival expert Creek
Stewart, each group learns to build shelters, make
fire, and find food while battling the elements and
their own limits. Equal parts adventure, humor,
and heart, the series shows that with teamwork,
grit, and a little wilderness know-how, anyone can
discover their inner survivor.

S1:8 x 60’
S2: 8 x 60’

Rivr Media

The Weather Channel




3 SCIENTISTS WALK INTO A BAR

Have you ever wondered why leaves turn upward before
a storm? If sound can actually cause an avalanche? Or,
if it's true that counting the seconds between lightning
and thunder will tell you how far you are from a storm?
“3 Scientists Walk Into A Bar” will answers all of those
questions and more through a series of interactive games
and exciting experiments.

Duration
8 x 60’

Produced by
Lucky 8

Commissioned by
The Weather Channel




THAT’S AMAZING

This inspiring documentary series celebrates
extraordinary people doing remarkable
things in the natural world. From adventurers
pushing human limits to scientists unlocking
he mysteries of weather, and from artists

ing beauty from the elements to
safeguarding our planet, each
als how individuals harness the
the challenges—of nature.
illed with unforgettable
ing showcases the
silience that thrive
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- In 1846, a wagon train of pioneers set out for California, only to be

T — o —— e e -

- — trapped by deep snow:in the Sierra Nevada-mountains. Over the long, -
brutal winter, the Donner Party endured unimagin_aBIe hardship as food
— — supplies‘vanished and survival became uncertain. Through dramatic
= lgconstructions and expert commentary, this docurﬁentary sheds new
SN, light on a pivotal event in American history—revealing how hope, resil-
ienee, and tragedy shaped one of the frontier's most unforgettable. -
stories. —
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Jon Rutherford
President, Global Content & Rights
jon@boatrocker.com

Natalie Vinet
President, Global Content & Rights, Unscripted
natalie@boatrocker.com

Henry Or
SVP, Strategic Partnerships, Asia
henry@boatrocker.com

Jessica Watson
VP, Global Sales & Strategic Partnerships
jessica@boatrocker.com

Kelsey Griffin
Director, Global Sales & Content Partnerships
kelsey@boatrocker.com

Fabien Ching
Senior Manager, Global Sales & Licensing, Asia
fabien@boatrocker.com

Esham Mirza
Manager, Global Sales
esham.mirza@boatrocker.com

Mellany Welsh
SVP, Head of Distribution & Brands
mellany.welsh@boatrocker.com

Gia DelLaney
SVP, Global Sales & Content, Kids & Family
gia@boatrocker.com

Patrick Roberts
SVP, Global Sales, Scripted
patrick.Roberts@boatrocker.com

Brad Horvath
VP, Content Sales & Distribution
brad.horvath@boatrocker.com

Marie Langlade-Demoyen
Manager, Global Co-Productions
marie@boatrocker.com

Reetika Sardana
Sales Distribution Coordinator
reetika.sardana@boatrocker.com



TORONTO

310 King Street East
Toronto, ON, Canada
M5A 1K6

T+1 416 591 0065

LONDON

44 Whitfield Street
London, UK

WI1T 2RH

T +44 203 746 0850

HONG KONG
Millennium City 3
370 Kwun Tong Road
Kowloon, Hong Kong
T +852 3759 1676

USA

10100 Santa Monica Blvd
Los Angeles, CA

90067

T+1 323 795 8010

General Enquires: sales@boatrocker.com
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